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The customer is in the focus of our Business Strategy and the

ESG Strategy. Our priority is to always be near the customer, offer
expert advice, and provide with solutions to help save and manage
energy resources and water, and are easy to implement and exploit.
Our mutual relations are built based on trust and partnership.

o

= Whatitmeans in practical terms:

= We act in compliance with the applicable law and obligations set forth in cooperation
agreements;

= \We keep our promises and make effort to deliver products and services of quality, and within
the time frame, expected by our customers;

= \We improve standards of communication with customers, provide reliable information about
products and rules of cooperation, and conduct ethical promotional and advertising activities;

= We take full respansibility for products and services delivered to customers; we guarantee
efficient sale and post-sale services, and an effective complaint procedure;,

= e cooperate closely with customers and jointly identify their needs, which are then translated
to activities in the area of design, development works and structural changes; we provide our
customers with reliable consulting and professional support by way of organising training and
presentations as well as offering technical post-sale services;

= \We share with customers our experiences and knowledge gained on international markets, and
propase solutions and standards supporting energy transformations and implementation of
best innovations and modern technologies.
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i What can You do:

= Be guided by the customer's well-being and always keep your promises;
= Ensure professional and friendly service, both in direct contact and in correspondence;
= Remember that all customers are equally important;

= Provide customers with full and true information about products, services and operations, save for information
that may expaose the Group and its companies to any damage;

= Avoid and prevent situations that may lead to a conflict of interest or corruption;

= Report any behaviour against the provisions of this Code to your line manager or the Compliance Team
(compliance@apator.com).

AL

6.2. Cooperation with Suppliers and Business Partners

Effective cooperation with suppliers and contractors is key to achieve our business goals. Through our
cooperation network, we share know-how with our partners, create jobs and support economic development.

\We aim at our activity in this area being regulated, as widely as possible, by
concluded cooperation contracts and internal procedures, and conducted on
the basis of relevant service and communication tools. Apator Group companies
conduct a competitive and open procurement policy, simultaneously ensuring
compliance with rules of ethics.
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What it means in practical terms:

= Inthe process of selecting suppliers and contractors, we are driven by compliance with applicable laws, free market
principles, and the company's interest;

= QOur procurement strategy is focused on selecting reliable partners, who meet defined quality criteria, in account for
pricing requirements;

= All forms of corupt practices are strictly eliminated.

= The proper behavior is to not accept gifts from suppliers unless refusing a gift-due to cultural reasonscould be
considered impalite.

= \We are reliable in settling our liahilities and we expect the same from our suppliers and contractors;

= \We pay special attention to respecting intellectual property rights of our partners and we expect similar behaviours
an their part;

= \We familiarise our business partners with our standards of operation,and react to any signs of violating law regulations
and applicable rules of cooperation;

= Within the scope of supporting our local community and national economy, we attempt to seek and use the services
of national suppliers to the widest extent possible.
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o What can You do?

= Inselecting the supplier, be guided by the principle of honesty and reliability — always proceed in line with the law and
internal regulations;

= QOpenly communicate with the suppliers, keep your commitments and promises made to our business partners;

= Avoid and prevent situations that may lead to a conflict of interest or corruption;

= In ethcally ambiguous matters, including those related to offered gifts that may raise doubts, seek advice from your
direct supervisor or contact the Compliance Team (compliance(@apator.com). ! a!" \| ¥
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6.3. Fair Competition

Our priority is development - we are constantly seeking unique solutions, which build th sLLve e e
. p it i pr ay u ug Sep, I

advantage for our companies and brands. We follow the rules of fair competition, whic

technological and quality advantages of our products and services, offered at fair prices.

In our business operations and marketing
communication, we comply with applicable
laws and are driven by good marals, the social
responsibility concept, and fair competition rule
—in line with the Apator’s Group Principles of
Advertising and Promotional Activity. S
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= What it means in practical terms:

= \We observe fair competition rules through compliance with the requirements of EU directives and national laws
concerning production of goods, environmental protection and wark safety;

= e treat our competitors with respect; we observe the law and good morals;
= \We promote healthy, fair competition rules on the market;

= \Wedo not accept any anti-competitive activities of entrepreneurs, including competition agreements, which aim at, or
result in, eliminating, restricting or otherwise violating competition on the market (e.g. through participation in cartels,
price fixing etc.).

= \We obtain information about our competitors’ activity and their offer solely within the limits of applicable law;

= Actingalong with our competition, e.g. within the scope of industry organisations, research and development projects,
business consortium/partnerships or warks in the area of industry standardization, we operate in line with internal
procedures, in particular in terms of information safety and protection of confidential information.
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e What can You do:

= |ncontacts with competition, carry out responsible
communication and protect confidential information as well
as company secret (e.g. prices, margin, casts, terms of sale,
financial results, business plans and strategies);

= Do not discuss with competition issues such as prices,
market division or customer assignments; do not individually
arrange any personal transactions with suppliers on terms,
which had not been previously agreed with your manager
and deviate from standard prices, discounts, special delivery
conditions etc.;

= Avoid informal discussions concerning the company's
activity with your family or friends that may have relations
with the competition;

= Avoid disparaging or disrespectful comments about the
competition.

6.3. Business Segment Operation

We use our expertise knowledge in working actively to the benefit of industry and technology development.
We cooperate with industry organisations and participate in expert debates, sharing our experiences and
knowledge gained on international markets.



Our experts participate in consultations
concerning drawing up new
regulations and standards related

with the functioning of the industry,
implementation of new technologies,
and technical certification of

products. Our business is conducted

in compliance with the law, and any
comments or recommendations ar
shared in accordance with releva
formal rules.

e

What it means in practical terms:

= \Weobserve applicable laws and good moralsin our activities focused on drawing up market regulations and standards;

= Through participation in industry organisations and consultation teams, we seek common solutions using dialogue;
we comply with organisation statutes and regulations;

= We propose solutions and standards, which support energy transformations and implementation of valuable
innovations and new technologies in the energy and fuel sector — in accordance with our best knowledge and market
practice;

= Participating in a dialogue, we treat others with respect, building an atmosphere of cooperation and partnership.
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L What can You do:

= Be engaged and share knowledge in industry organisations or during team wark (only upon your superior's consent)
— in account of rules of information safety and consulting your standpoint with the company’s management or your
manager,;

= Asacompany representative in the organisation/team, take care of your employer’s good name, protect confidential
information, be guided by responsibility and respect for others.
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7.1. Respect for the Environment and Protection of Natural
Resources

Our priority is to deliver safe products for the user and the environment, simultaneously
minimizing the adverse environmental effect of manufacturing processes and other
operations. We implement solutions in the area of precise measurement of utilities and
effective management of energy, water, heat and gas supply networks — in effect, we help
our customers with saving and managing utilities and energy.

The principles of operation in the area of environmental protection
have been defined in Integrated Management Palicies implemented
in the production companies of the Apator Group. Our strategic
commitments in this area have been defined in the ESG Strategy,
and the effects of the implemented Environmental Policy of the

Apator Group are presented in the annual ESG Raport.

= Whatit means in practical terms:

= \We observe law regulations on environmental aspects, including norms of contaminations
emitted into the air, sewage and generated waste;

= \We improve environmental management within the scope of Integrated Management Policies
implemented in all manufacturing companies, and fulfilment of the high quality of our processes
in terms of environmental protection is confirmed by meeting the criteria of the norm PN-EN
SO 14001:2015;

= We implement products, systems and services that favour environmental protection and
saving natural resources, which allow to effectively manage the consumption of electric
energy, water, heat and gas, as well as solutions in the area of renewable energy sources;
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= \We use modern, pro-ecological structures and technologies - we analyse the introduction of new materials, raw
materials and technologies, purchases of machines, devices and technology lines, in account of environmental aspects;
we limit use of materials for prototypes;

= \Wesaveraw materials; weimprove sustainable waste management processes; we effectively manage the cansumption
of electric energy, water, heat and gas — not only in production processes but also in our other operations;

= \Weexpect our suppliers and business partners to respect the natural environment, and in the selection and verification
of suppliers, we place particular emphasis on the entity having an envirnmental management system, enviranmental
certificates, or other documents confirming compliance with legal requirenments in the field of environmental
protecition,

= \We corporate with authorized entities specializing in recycling, utilization, and envirnmental protection.

= \We educate the market and our people in the area of environmental protection, energy effectiveness, and the benefits
of developing renewable energy sources;

= \Weinitiate and engage employees in pro-ecological and educational events, collections of use batteries and electronic
equipment.
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L What can You do:

= Save water, paper and energy: turn the light off in a room where it is not needed; print on both sides and only if
absolutely necessary; let the cleaning service know if you notice a leaking tap or flush;

= Sort waste and use designated waste containers for individual types of waste;

= At work and at home apply the “zero waste” concept, which is based on the 4R principle — refuse, reuse, reduce,
recycle.

7.2.5ponsoring and Philantropic Activities

The Apator Group companies build positive relations with their immediate neighbourhood. Being aware of
the needs of local communities, we co-finance valuable initiatives and undertakings in the area of culture, art,
education and sports. In our charity activities, we support social institutions and organisations which act for the
benefit of excluded persons and conduct certain social mission.

:  One of our strategic goals is to build
/ . brand awareness and appropriate brand

: U perception. Sponsoring activities are
. covered by the Apator Group's Business
, ﬂ ©  Strategy, and some of its assumptions are
’;J also discussed in the Apator Group's ESG

Strategy.



Detailed standards concerning sponsaring
and philantropic activities are defined in the
Apator Group's Sponsoring Policy, whereas
annual effects are presented in the Non-

: .Financial Data Report (ESG).
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What it means in practical terms:

= We build a positive company image by participating in the organisation of valuable initiatives in the area of
culture and art, sports, education, as well as local operations of our business partners;

= |nterms of charity activities, our priority is to support local charity organisations, hospices and support centres.
Apator does not support charity activities to the benefit of individual persons, save for activities related with
protecting the health of Apator Group’s employees or their families;

= Support requests are reviewed by departments in charge of this area in individual companies, where compliance
with the Spansoring Policy is checked and recommendations are issued along with final decisions an assignment
of funds by companies’ management boards;

= The company’s financial engagement in sponsoring and philantropic activities is regulated in a concluded
contract, whereas providing sponsorship benefits is confirmed by the sponsored entity in a relevant report;

= Apator Group companies do not engage in political or religious projects, any projects that violate the law or
general social norms, or which adversely affect the natural environment or may be harmful to facilities with
historic or artistic impaortance, or projects which include discriminatory, racist, controversial content or content
which promotes improper attitude that could disrespect certain social groups.
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e What can VYou do:

= Actively participate in charity activities conducted by our companies;

= Propose activities and initiatives, thanks to which we can fulfil our social goals even better.
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CHAPTER 8

How to Use
the Code of Ethics?

The Cade of Ethics is your guide in daily work and relations with calleagues and business

partners. It should be the reference point in making daily decisions, as well as help assess
a situation, which may be problematic or ambiguous.

We also commit our business
partners to familiarize themselves
with our values and work with us

to create a more just, sustainable,

and ethical business waorld.
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How to properly assess a situation?

Answer the following questions:

1. Has the law been violated?
2. Have internal procedures and rules been violated?

3. Have the provisions of the Code of Ethics been violated?

4. Have the company values been breached?

How to report a violation if you are an employee of the Apator Group?

If you answered “YES" to the questions above, or you have reasonable suspicion that rules of ethics could
have been violated, report the problem in one of the following ways:

= Inform your line manager;
= \Write to the Compliance Team (compliance@apator.com);

= Submit your report using the Law Violations Register mailbox (applicable to companies, where such
mailboxes are operating);

= \\rite to Apator SA in Ostaszewo — with an annotation “To the IRC Director”.

= Use the , Internal Reporting and Follow-up Action Procedue" implemented as part of whistleblower
protection and report the violation via the website https://www.apator.com/formularz-zgloszenia
after selecting the Apator Group company to which the report pertains

The manner of praceeding with such reports is defined in the Group Guidelines - Identification of Legal
Requirements and Compliance Management.

How to report aviolationif you are a contractor of the Apator Group?

Report your doubts

Always be driven by the company’s interest. In case of doubt or questions connected with assessing
the situation or proper understanding of the provisions of the Code of Ethics, you may talk to your line
manager or the Compliance Team and obtain their support.

Inform about any irregularities
Be responsible. Anyone who notices or has reasonable reasons to believe that the law or the Code of
Ethics have been violated, is required to inform their line manager or the Compliance Team.

Feel safe

No employee, who reports a violation of law or rules of ethics in good faith will bear any negative
consequences of their action. The reporting person is protected, and if they want to remain anonymous it
is the company's obligation to ensure it.

External entities, in particular customers, suppliers, and other stakeholders of the Apator Group, also
have the option to report irregularities and violations of ethical principles. The Apator Group undertakes
to investigate the circumstances of reported irregulaties and- if the report is justified- to take corrective
actions.

The Apator Group is committed to addressing the negative consequences for individuals, employees,
and communites that it has caused or contributed to, and also expects its suppliers to undertake this
commitment.

If any violations in the operation of a company belonging to the Apator Group are identified, reports can
be sent via the violation reporting form on the website https://www.apator.com/formularz-zgloszenia.

Apator Group companies ensure the confidentiality of reported information.
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